Meédia-mix trendek Magyarorszagon
és az Unilevernél

S ofok, 2002. marcius 21.



Magyarorszagi média-mix trend
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Unilever média-mix trendje
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Rama Harmonia outdoor kampany

[ 4 o
- 2001 julius -
o e ST e g . L TR, iy e i o PV ot Ay
. = - = L s e E L _I-F-.'l
':I".,'-:_ - Egls 55 NN W -‘1 e S ‘4%' W AT b
an L » - - - - l.’ e .-. | } . | = "
e~ e (TR SN Al T T
g r. r‘.I - -F- -

A leghkoninyel

i

2 Ramatol.




LYL Falfestés ‘Lipton tér
1999-2001

Ice tea molino
- 2001 nyara -




HII il «.Az Orgonics e heti nyertesel
QYOG ... Orgeis ¢ o

Organics

‘Ragyogj’

kampany
001 _







Gazdasagosy

csemege-

kukorica
340qg

kelank 2002
futar 16-29-ig :
PRIy ES i AMIERT MEGERI ELJONNI! AMIENT MEGERI ELIONNI AMIENT MEGERI ELIO



Top 10 Sectors 2001 & 2000 ranking
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Foods includes IC, tea, coffee and cocoa;

Drinks includes all non-alcoholic and alcoholic drinks

Sotirce: Mediaanozis - data on adiusted ratecard



